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The people of UnitedHealth Group are helping to  
create the foundation for a stronger society and to 
build a health care system that works for everyone. 

Our social mission and business mission are one 

and the same: to help people live healthier lives. 

UnitedHealth Group’s commitment to this mission 

is evident in the passion our employees bring to this 

enterprise daily. We work together and partner with 

others to create innovative approaches to improve  

the health care system.

Health care is enormous and complex. It is a hybrid 

social and commercial environment, dealing with 

the most central of human needs—healing, and the 

preservation and quality of life. It also is among the 

most local of activities, profoundly within the fabric 

of communities. And there are real and significant 

differences from community to community in 

basic supply and demand dynamics, infrastructure, 

demographics, clinical care patterns and consumer 

preferences and behaviors. Our connections to these 

local communities are deep and personal. We strive 

to meet the unique health needs of our customers 

where they work and live. Our experience, working 

to provide more accessible, affordable, quality care at 

the local level, has shown us that strong communities 

engender and sustain better health across populations 

and generations.

We take a strategic approach to fulfilling our mission. 

We leverage our business strengths and scale, our 

clinical expertise and advanced technology, the talents 

and skills of the people who work here and targeted 

philanthropic contributions to address the formidable 

health care challenges communities face today. Our 

focus is on improving public health through a stronger 

health care system and supporting local programs 

aimed at building healthier communities.

This effort is much more than a corporate initiative. 

Our employees believe in extending a helping hand 

to their neighbors, dedicating their time and energy 

to work for worthy causes and donating generously 

to charities. I feel privileged to work with them and 

to represent them in welcoming you to this report, 

which highlights just a portion of their extraordinary 

accomplishments with the people and communities 

we serve. What you will read here is a testament 

to their dedication to building stronger, healthier 

communities in the United States and worldwide  

and a brighter future for all.

Sincerely,

 
Stephen J. Hemsley  

President and Chief Executive Officer  

UnitedHealth Group

message from the president and ceo 

2010 Social Responsibility Report 1



executive summary

Our job is to address those challenges 

head-on. Our years of experience  

on the front lines of our nation’s  

health care system have given us  

the confidence to believe that we can 

and do make a difference. 

By its very nature, our business is woven into the lives 

of the 75 million individuals UnitedHealth Group serves 

in the United States and around the world. Social 

responsibility isn’t something we pursue as an effort 

separate from our work. It is an evolving, strategic, 

cross-functional discipline that encompasses the 

common ground shared by our businesses, employees, 

communities and our mission as a company. Our 

business strengths and philanthropic interests 

complement and support one another to help us meet 

our commitment to building a healthier society. 

Each year, we invest considerable time, energy and 

thought into developing a comprehensive social 

responsibility agenda. Every program has a purpose; 

every investment has an impact; every initiative is 

informed by our vast and intimate understanding of 

health and health care. We know that opportunities 

exist in every community to promote health and 

prevent disease. And because health care is delivered 

locally, we are intimately connected to every 

community we serve. Every day we harness our 

national expertise to provide local health care solutions 

that enhance the lives of the people we touch. 

Since 1999, our two foundations — the United 

Health Foundation and UnitedHealthcare Children’s 

Foundation — have supported the provision of quality 

care through community clinics to residents living in 

our poorest neighborhoods, helped minority students 

realize their dreams for careers in health through our  

In 2010, the health care system in the United States  
and the health of people around the globe continued  
to face extraordinary challenges. 

75 million
UnitedHealth Group serves  
75 million individuals in the 
U.S. and around the world.
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Diverse Scholars initiative and given hope to families  

struggling to pay for a child’s medical bills. 

The UnitedHealth Center for Health Reform and 

Modernization provides policymakers with real-

world perspectives and solutions to modernize the 

health system, so that it serves more individuals 

more efficiently. We presented the Federal Deficit 

Commission with a workable plan to address  

national budget issues and help make health care  

more sustainable. 

Our vast experience working across the health care 

system informs everything we do. This year, we more 

finely focused our programs, philanthropy and the 

combined energy of our people in three important 

areas: chronic disease prevention and care, improving 

health and better serving the communities where we 

live and work. 

Chronic Disease Prevention and Care
With chronic disease affecting more than 130 million 

Americans and accounting for 75 percent of U.S. 

health care costs, our commitment to chronic disease 

prevention and care is closely aligned with our mission 

of helping people live healthier lives. 

This year we expanded our strategic alliances with 

world-class advocacy, educational and community-

based organizations to share in the leadership of 

powerful new initiatives to prevent and treat chronic 

disease. We are especially concerned about the 

increasing prevalence of obesity and diabetes in all 

ages and communities.

Through our unique collaboration with Sesame 

Workshop, the nonprofit educational organization 

behind Sesame Street, Food for Thought: Eating  

Well on a Budget was developed to address the 

hidden issue of food insecurity, which impacts 9.6 

million American children under the age of 6. 
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The Food for Thought initiative leverages the power of 

the Sesame Street characters to provide families with 

practical resources and strategies to help them choose 

and prepare nutritious, affordable meals, setting the 

foundation for lifelong healthy eating habits. Project 

components include an outreach kit with recipe cards, 

a children’s storybook, a parent/caregiver guide and an 

original DVD featuring Elmo and his friends, along with 

real life families trying new foods and learning how to 

eat nutritious meals on a budget.

Our Diabetes Prevention and Control Alliance is a first-

of-its-kind, evidence-based program designed to stop 

people from developing diabetes and to help people 

living with diabetes maintain good health. The Alliance 

is a joint effort involving the YMCA, the Centers for 

Disease Control and Prevention (CDC), Walgreens  

and other pharmacies and UnitedHealth Group. 

CDC-trained lifestyle coaches from the Y teach 

program participants how to eat healthier, lose 

weight and increase their physical activity, while local 

Walgreens pharmacists help people with diabetes 

manage their condition and follow their physician’s 

treatment recommendations. 

Our work with the Y extends beyond the Diabetes 

Alliance. We’ve also teamed up with the Y to promote 

healthy homes. The Healthy Family Home program 

provides tips and support to encourage families to 

eat healthy, play every day, spend time together, 

go outside and get enough rest. Along with our 

UnitedHealth HEROES service learning program, a 

collaboration with Youth Service America, and our work 

with the American Heart Association’s Start! Walking 

Paths program, these initiatives are encouraging 

healthy behaviors and a more active lifestyle among  

all age groups, from seniors to preschoolers. 

Strengthening Communities
As active citizens of our communities, and our world, 

UnitedHealth Group and its employees are focused 

on improving the health of our most vulnerable and 

underserved populations. 

The resources we provide — financial support, 

actionable research and practical assets— are used 

to empower individuals and institutions and enhance 

public health.

Our United Minnesota program is a 10-year,  

$100 million philanthropic initiative designed to  

create sustainable improvements in health and 

communities in Minnesota, the home of our 

headquarters. In 2010, UnitedHealth Group donated 

$17.5 million, the largest philanthropic contribution 

in our company’s history, to create a Level I Pediatric 

Trauma Center at Children’s Hospitals and Clinics of 

Minnesota’s Minneapolis campus. The new center 

will serve as a catalyst for increased pediatric trauma 

research, as well as new trauma prevention efforts 

throughout the Upper Midwest.

We use data and information to help communities 

identify their challenges and to stimulate action, and 

we provide financial resources with targeted grants 
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to make it happen. As you will read in this report, 

from the state-by-state analysis of our nation’s health 

contained in United Health Foundation’s America’s 

Health Rankings®,  to revealing new insights into the 

unique challenges faced by caregivers of veterans, our 

commitment to building stronger communities is deep 

and broad. 

Community Service
The commitment to serving others is ingrained in  

the culture of our enterprise. Seventy-seven percent  

of UnitedHealth Group employees and 95 percent  

of executives volunteered in 2010. Employees were  

committed to community service throughout the year, 

giving their time and energy to living our mission in 

a myriad of ways. Some employees volunteered to 

clean up the environment. Others invested time in 

mentoring young people or helped build playgrounds 

for underprivileged children in cities from California  

to Georgia. 

Our employees also gave generously, providing  

robust financial support to charities important to them. 

The 2010 United Giving Campaign reached almost  

$14 million, an increase of 11 percent over 2009.

Corporate Policy  
and Good Governance
Our ability to help others is directly tied to how well 

we manage and run our company. We’re committed 

to high standards of conduct in every aspect of our 

business and to nurturing diversity and inclusion 

among the employees of UnitedHealth Group. Fortune 

magazine named us the most admired company in 

our industry. Among our peers, we ranked first in 

Fortune’s survey for social responsibility, innovation, 

people management, use of corporate assets, quality 

of management, financial soundness, long-term 

investment and quality of products and services.

Diverse ways of thinking and points of view enable us 

to be a more innovative and effective organization in 

the marketplace. UnitedHealth Group earned a perfect 

score on the 2010 Corporate Equality Index from the 

Human Rights Campaign for policies that promote 

workplace equality. 

Our efforts to create long-term shareholder value were 

recognized in 2010 by the Dow Jones Sustainability 

Indexes for the 12th consecutive year. The annual 

review examines economic, environmental and social 

performance, with a focus on corporate governance, 

climate change mitigation and labor practices. 

As 2011 begins, our deep and lasting commitments 

to social responsibility remain rooted in the values 

that guide our behavior as individuals and that inspire 

the work of our enterprise: integrity, compassion, 

relationships, innovation and performance. 

executive summary

2010 Social Responsibility Report 5



$17.5M UnitedHealthcare awarded Children’s Foundation 

in Minneapolis a $17.5 million gift to enhance 

trauma care for children in the Upper Midwest.

“ Kids are clearly different from adults. Children’s knew more about 
the care Alan needed. With a new Trauma Center, they will be able 
to do even more to save children’s lives.”   — Kris Moos, Alan’s stepmom

Alan Moos
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Each community’s health must be judged by the  
health of its most vulnerable people: children, the  
elderly and the economically disadvantaged.  
We are dedicated to improving health infrastructure, 
education and access.

For us, improving health starts by 

giving back to our communities. That 

means helping to identify areas of 

medical need across the United States 

and responding to those needs with 

community-based solutions. Our goal 

is to make high-quality health care a 

reality for every person through better 

education, smarter investments and an 

unwavering commitment to building a 

stronger health care system.

Saving Children’s Lives with a New 
Pediatric Trauma Center
Today, trauma is the leading cause of death and disability 

in children. But evidence shows that pediatric trauma 

patients have a much better chance of survival and 

recovery when treated at a specialized children’s hospital. 

As part of our United Minnesota initiative, a 10-year, 

$100 million philanthropic program to support health 

and communities in Minnesota, UnitedHealthcare 

awarded Children’s Foundation in Minneapolis a  

$17.5 million gift to enhance trauma care for children  

in the Upper Midwest. It marks the largest 

philanthropic contribution in the company’s history.

The funding is being used to create a Level I Pediatric 

Trauma Center at Children’s Hospitals and Clinics 

of Minnesota’s (Children’s) Minneapolis campus. It 

will also fund the newly expanded UnitedHealthcare 

Pediatric Emergency Department at Children’s. 

Children’s has served the unique needs of families 

and children in the Twin Cities since 1924. It’s an 

independent, not-for-profit health care system 

that handles more than 200,000 emergency room 

and outpatient visits every year, and it is the only 

Minnesota hospital system to provide comprehensive 

care exclusively to children.

improving health
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According to Dr. David Hirschman, medical director of 

Trauma at Children’s, treating children who are victims 

of trauma requires a different approach than treating 

an adult. 

“Kids are different in terms of size and their 

experience with pain, with anxiety and with suffering,” 

said Hirschman. 

Minnesota resident Kris Moos experienced firsthand 

how the expertise offered by Children’s saves lives 

after her stepson, Alan, was injured in a near-fatal  

car accident. 

Alan Moos had suffered a severely crushed and 

lacerated liver, a collapsed lung, ruptured bladder and 

shattered pelvis after the car he was riding in with 

his father, Jeff, and his 10-year-old brother, Riley, was 

struck by another vehicle near their hometown of 

Milaca, Minnesota. 

Unconscious and with only a weak heartbeat, Alan was 

airlifted and stabilized at a local hospital. But soon he 

developed acute respiratory distress syndrome— a life-

threatening condition resulting from the injuries to his 

lungs. Immediately, Alan’s doctors looked to Children’s 

for help. 

“They were very clear,” said Kris Moos. “The doctors 

told us, ‘If we don’t move him [to Children’s] we will 

lose him.’” 

At Children’s, Alan was treated with extracorporeal 

membrane oxygenation, or ECMO. Often used 

following pediatric heart surgery, ECMO does the  

work of a patient’s heart and lungs, giving the body 

time to heal.

Kris Moos said her family found a “warm and 

comforting” environment at Children’s. “We were 

involved in every step of Alan’s care. We were at his 

bedside constantly. They told us everything and even 

showed us procedures in progress.”

After 25 days on ECMO, Alan’s condition improved. 

Soon he was responding to family members and 

began asking questions about his condition. Today, 

Alan is a strong and healthy teenager.

“ They were very clear,”  
said Kris Moos. “The 
doctors told us, ‘If we don’t 
move him [to Children’s] 
we will lose him.’” 

improving health

Patient Alan Moos and his stepmother Kris  
with Alan Goldbloom, M.D., president and  
CEO of Children’s of Minnesota at the  
dedication of the new Pediatric Trauma Center. 
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Kris Moos credits Alan’s remarkable recovery to 

Children’s expertise and says the funding donated  

by UnitedHealthcare for a new Trauma Center will  

give hope to families throughout the Upper Midwest. 

“Kids are clearly different from adults,” said Moos. 

“Children’s knew more about the care Alan needed. 

With a new Trauma Center, they will be able to do 

even more to save children’s lives.”

In addition to the Trauma Center, the gift from 

UnitedHealthcare is enabling Children’s to recruit 

additional pediatric specialists in areas such as 

orthopedic surgery, neurosurgery and anesthesia; 

expand training and education opportunities for 

pediatric specialists and EMS personnel in the five-

state region; and develop injury prevention public 

education programs. 

Finally, the UnitedHealthcare Pediatric Emergency 

Department at Children’s Hospitals and Clinics will  

add two state-of-the-art trauma bays, four new 

procedure rooms, a new triage area, an ambulance  

bay and a communications dispatch center. 

“This kind of gift is going to lead to improvements that 

are going to help heal children for decades to come,” 

said Gary Wright, chief of Clinical Care at Children’s. 

Richard Migliori, M.D., executive vice president and 

chief medical officer, Health Services, UnitedHealth 

Group, and Children’s board member, said the new 

trauma facilities will strengthen trauma services  

across the region. 

“We recognize the significant need for specialized 

pediatric trauma research, treatment and prevention 

efforts,” said Migliori. “Children’s is uniquely positioned 

to make measurable progress on these fronts to deliver 

enhanced care to thousands of children.”

The vision is clear and the commitment is strong:  

to create a premier site for the evaluation, treatment 

and expert care of children with severe and life-

threatening injuries. 

This new center will serve both as a catalyst for much-

needed pediatric trauma research on a national scale, 

as well as new trauma prevention efforts throughout 

the Upper Midwest.

Supporting the Unique Needs  
of Caregivers 
Caregivers of our nation’s military veterans often 

carry an unspoken burden. Now these caregivers are 

being heard, thanks to the first-ever national study on 

the caregivers of veterans, released this year by the 

National Alliance for Caregiving (NAC) and funded by 

the United Health Foundation. 
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The Caregivers of Veterans—Serving on the Homefront 

study is an in-depth look at family caregivers of 

veterans and provides unique insights into the effects 

of caregiving for a veteran on the caregiver’s own 

health, work and home life. 

The study examined caregivers of veterans from  

World War II, the Korean War, the Vietnam War,  

Desert Storm, Operation Enduring Freedom and 

Operation Iraqi Freedom.

“The family caregivers who serve our country’s veterans 

are making huge sacrifices in terms of their own health, 

careers and home life,” said Reed Tuckson, M.D., United 

Health Foundation board member and executive vice 

president and chief of Medical Affairs, UnitedHealth Group.

The study revealed that caregivers of veterans are 

twice as likely as other caregivers to report high levels 

of stress; often they support the needs of a family 

member over a longer period of time than typical 

caregivers; and many sacrifice their own health and  

job to care for their loved one. Despite these 

challenges, 94 percent of the caregivers said they  

are proud to serve.

The U.S. Department of Veterans Affairs projects  

that there are currently more than 23 million  

U.S. veterans. A previous NAC study on caregiving 

nationwide found that more than 10 million people  

are caring for a veteran, and nearly 7 million of them 

are veterans themselves. 

Once again in 2010, America’s Health Rankings® tracked  

the state of America’s health, as it has for the past 21 years, 

providing an annual, comprehensive perspective on U.S.  

health issues on a state-by-state basis. 

Published jointly by the United Health Foundation, the American Public 

Health Association and Partnership for Prevention, the report uses  

22 different measures to provide state-specific rankings to help  

individuals, communities and other stakeholders identify the strengths 

and opportunities of their own states, drive change and improve health. 

In 2010, America’s health improved, but gains were offset by continued 

increases in obesity, children in poverty and diabetes. Overall, while the 

number of Americans who smoke has reached a 21-year low, the rate 

of obesity continues to rise, jumping 132 percent since 1990, and the 

number of children living in poverty has increased each of the last four 

years. This year, Vermont was the healthiest state, while Mississippi 

was lowest in the rankings. This research provides communities and 

individuals with data intended to spur innovative thinking and action  

to strengthen our nation’s health.

There have been many truly remarkable success stories since the  

first edition of America’s Health Rankings was published in 1990.  

In two decades, tobacco use in Maryland has decreased from  

29.7 percent to 15.1 percent, children living in poverty in Louisiana 

fell from 38.5 percent to 19.5 percent, and infant mortality rates in the 

state of Washington decreased from 9.7 deaths per 1,000 live births to  

4.8 deaths per 1,000 live births. 

Our collaboration with the National Business Coalition on Health has 

also taken health promotion and disease prevention to the next level. 

Using new powerful data-driven approaches, grants will be awarded in 

2011 to help communities create action plans that draw on individual 

accountability, community resources and private sector expertise to 

improve the health of residents.

Building a Stronger Health Care System—One State at a Time

Visit AmericasHealthRankings.org 

to view state-by-state results.

1 50RANK
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“The care of a veteran is unique, and in many ways 

these caregivers are facing even greater challenges 

than other family caregivers,” said Gail Hunt, president 

and CEO of the National Alliance for Caregiving. “This 

report serves as a reminder that we need to come 

together to make sure caregivers have adequate 

resources and support.”

Giving Thousands Access to Free  
Prescription Medication
Too often, individuals struggle to afford the medicine 

they need. UnitedHealth Group’s prescription benefits 

management business, OptumRx, has taken action to 

change that. Working to structure a new state law in 

Kansas enabled us to donate unused medications that 

previously would have been destroyed to that state’s 

health clinics.

This year, UnitedHealth Group donated enough 

medication to fill about 20,000 prescriptions. Since 

our efforts began in 2009, the retail value of the 

prescription drugs offered through the program has 

reached $1.3 million—enough to fill 38,000 scripts. 

The medications are made available to 36 safety  

net clinics and Federally Qualified Health Centers 

across Kansas.

Helping Repay Student Loans for  
Dentists Working in Community Clinics

The United Health Foundation has a multifaceted 

Diverse Scholars initiative that seeks to support 

students from diverse, multicultural backgrounds 

pursuing careers in health. One of the areas of 

medical need that is often overlooked is dental  

health for underserved communities.

Through grants to A.T. Still University’s Arizona School 

of Dentistry and Oral Health, the Foundation is helping 

repay student loans for qualified graduates who 

secure jobs in community health centers. The first 

two recipients are Brendan Davis, D.M.D., M.P.H., 

who currently works as dental director for Community 

Health of Central Washington’s Ellensburg Dental Care 

in rural Washington, and Elizabeth Magallanes, D.M.D., 

who is working at Clinica Sierra Vista in Bakersfield, 

California, where she grew up as a child.

Dr. Magallanes said, “The draw for me was personal: 

Growing up, I was a patient in these clinics, so working 

in these underserved areas felt comfortable for me. 

Many of my patients have put off dental care for years 

for a variety of reasons, and I feel privileged to be the 

doctor who stabilizes their oral health and restores 

their smiles and ability to eat more comfortably.”

Dr. Davis recalled, “When we opened our doors,  

over a hundred people who were on a waiting list 

to get into the other local clinic were referred to us. 

Some people had been waiting years for a dentist 

who would see low income/state insurance patients. 

People are getting out of pain and getting a new start 

because they are not afraid to smile anymore.” 

improving health

“ The draw for me was personal: 

Growing up, I was a patient in 

these clinics, so working in  

these underserved areas felt  

comfortable for me.”

—Elizabeth Magallanes, D.M.D.
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Children who are food insecure 

do not receive food that meets 

basic nutritional needs due to 

financial instability.

9.6 million

17 million
food insecure American children

under age 6

“ Food for Thought is essential in helping children learn the  
importance of developing a healthy lifestyle by eating nutritional  
food despite a low or reduced income and helping them succeed  
in school and in life.” — Gary E. Knell, president and CEO of Sesame Workshop

Food for Thought
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Chronic disease is a growing problem that  

devastates families and unnecessarily 

burdens the health care system. In the 

United States, obesity in particular is 

directly tied to a host of preventable 

diseases, including the epidemic of  

type 2 diabetes threatening the nation.

By 2018, if current trends continue, 103 million 

Americans will be considered obese and at risk of 

developing chronic diseases. Obesity, which leads to 

diabetes, high cholesterol, high blood pressure and 

even some forms of cancer, will contribute to more 

than one-fifth of U.S. health care costs. 

The good news is that obesity and related chronic 

disease can be controlled or avoided through changes 

in lifestyle and better approaches to healthy living. 

But that means individuals must play a more active, 

engaged role in managing their own health. 

UnitedHealth Group is spearheading innovative 

initiatives that engage people of all ages in improving 

their lifestyle and health to fight obesity and other 

chronic diseases. 

Guiding Children to Lifelong  
Healthy Eating Habits
Seventeen million American children are food  

insecure, meaning they do not receive food that  

meets basic nutritional needs due to financial 

instability. Of these children, more than half— 

9.6 million —are under the age of 6.

There is growing concern that food insecurity 

combined with poor food choices contributes to 

childhood obesity, which impacts one in three U.S. 

children. Obese children are more likely to become 

overweight or obese adults, meaning they’re at greater 

risk for such health problems as type 2 diabetes, 

stroke, cancer and osteoarthritis. A recent report in the 

New England Journal of Medicine stated that children 

who are obese are twice as likely to die from disease 

before they reach the age of 55.

prevention and care

Chronic disease affects millions of Americans  
and hundreds of millions more people worldwide.  
We contribute the information, tools and support  
that communities and individuals need to help  
accelerate prevention and improve care.
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In March 2010, UnitedHealthcare teamed up with 

Sesame Workshop, the nonprofit organization behind 

Sesame Street, to develop Food for Thought: Eating 

Well on a Budget, designed to help support families 

who have children between the ages of 2 and 8  

cope with uncertain or limited access to affordable 

and nutritious food. 

Sesame Workshop began their overall Healthy Habits for 

Life initiative in 2004. Healthy Habits for Life is a multi-

year initiative aimed at teaching parents and children 

that health and well-being is just as crucial to childhood 

development as learning to read and write. 

Food for Thought helps low-income families by 

educating them on how to nurture their children’s 

overall development through good nutrition — even  

in the face of tough economic or social decisions— 

to create positive effects that last a lifetime.

“Sesame Workshop’s sole mission is to help children 

reach their highest potential,” said Gary E. Knell, 

president and chief executive officer of Sesame 

Workshop. “Food for Thought is essential in helping 

children learn the importance of developing a healthy 

lifestyle by eating nutritional food despite a low or 

reduced income and helping them succeed in school 

and in life.” 

Food for Thought was formed with the assistance 

of an expert advisory board and Sesame Workshop-

sponsored research to ensure the strategies and tactics 

it promotes will drive appropriate behavioral change.

To reach families, 400,000 bilingual (English/Spanish) 

multimedia educational outreach kits will be  

distributed to families and communities with the help 

of partners including Feeding America, Head Start and 

Meals on Wheels. 

The outreach kits include recipe cards, a children’s 

storybook, and a parent/caregiver guide. A video 

features Elmo and friends, along with real life families, 

as they try new foods, learn about the importance 

of healthy snacks and discover that sharing a meal 

together is a perfect opportunity to connect as a family. 

The original video also features “The Super Foods”—

new Muppet characters created solely for this program. 

UnitedHealthcare is distributing 100,000 outreach 

kits to care providers and community and faith-based 

organizations. It also shares Sesame Street healthy tips 

and information in member and provider newsletters, 

on a special website, and at community events. 

With Healthy Habits for Life, UnitedHealthcare and 

Sesame Workshop have a tremendous opportunity 

to provide parents and caregivers with the tools and 

resources needed to help gain a greater understanding 

of the relationship between healthful food habits and 

children’s healthy growth. 

prevention and care

UnitedHealthcare aims to equip 

parents with tools to better  

understand the relationship  

between healthful food habits  

and children’s healthy growth.

14 UnitedHealth Group



Reaching Out to Help Prevent and 
Control Diabetes
Today, twenty-six million American adults suffer 

from diabetes and a staggering 79 million more have 

prediabetes, a condition placing them at high risk for 

developing type 2 diabetes. According to “The United 

States of Diabetes,” a study published this year 

by the UnitedHealth Center for Health Reform and 

Modernization, more than 50 percent of Americans 

could have diabetes or prediabetes by 2020 at a cost 

of $3.35 trillion over the next decade.

Even worse, about one-quarter of individuals suffering 

from diabetes, and more than 90 percent of those at 

high risk of developing diabetes, are undiagnosed. 

It’s clear that traditional approaches to combating 

diabetes aren’t working. New solutions that engage 

at-risk populations earlier and more effectively are 

essential to curbing this growing public health problem.

In 2010, UnitedHealth Group joined forces with the 

YMCA of the USA and Walgreens retail pharmacies to 

launch the Diabetes Prevention and Control Alliance, 

a first-of-its-kind, evidence-based diabetes education 

and support program. This systemic approach both 

prevents or delays the onset of type 2 diabetes by 

more than half and helps people who already have 

diabetes maintain their treatment regimen. It marks 

the first time a major health benefit sponsor will pay 

for evidence-based diabetes prevention and control 

programs centered on performance. 

YMCA of the USA president and CEO Neil Nicoll  

said the program “represents a major paradigm shift 

for health care delivery in our country and YMCAs 

stand ready to be part of a new health care model  

that values prevention.”

The Alliance’s key feature is the ability to identify 

individuals with diabetes and prediabetes at the 

earliest possible stage using advanced analytical tools 

and data, and then reaching out to engage people to 

participate in the program through their local Y. Once 

they’re signed up, a trained lifestyle coach from the 

Y leads participants in exploring how to eat healthier, 

lose weight and increase their physical activity. 

Lifestyle changes and moderate 
weight loss can lead to a 58-percent 
reduction in diabetes risk.

One-quarter of individuals suffering 

from diabetes, and more  

than 90 percent of  

those at high risk  

of developing  

diabetes, are  

undiagnosed. 90%

25%

$3.35 trillion
The projected cost of treating diabetes  

and prediabetes in the next decade.
2020

2010

52%

40%

More than 50 percent of Americans could have 

diabetes or prediabetes by 2020.
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After the initial 16 sessions are completed, participants 

meet monthly for added support to help them maintain 

their progress. This approach is based on research by 

the National Institutes of Health and Indiana University 

that found that lifestyle changes and moderate weight 

loss lead to a 58-percent reduction in diabetes risk. The 

Y’s lifestyle coaches are trained by experts from the 

Centers for Disease Control and Prevention to ensure 

quality and consistency in the program.

UnitedHealth Group’s collaboration with the national 

retail pharmacy, Walgreens, provides individuals living 

with diabetes access to local pharmacists and nurse 

practitioners trained to help manage this condition 

and make sure patients are following their doctor’s 

prescribed treatment. 

Sara Morrisson is one of Walgreens’ professional 

pharmacists working with the Alliance in the Phoenix, 

Arizona, area. She said, “A diagnosis of diabetes 

can really be overwhelming for a person. There is 

confusion about why they have the disease when they 

often don’t even feel sick. The medication regimens 

and checking up on your blood glucose levels can 

seem like too much. What I do is really health 

coaching. We get to know the patient, go through an 

assessment, really get to understand their situation 

and how we can best help them and support them.”

Pharmacists and nurse practitioners provide 

education and behavioral intervention, risk-factor 

reduction and health promotion, all in the convenient 

setting of a local pharmacy. Morrisson recalled, “One 

woman in our program was really frustrated. Nothing 

was working for her and her diabetes was getting out 

of control. She had been taking pills for many years, 

but it was coming to the point where her doctor said 

she needed to begin taking insulin. But she was afraid. 

I could take the time to guide her through the process, 

step-by-step. I showed her the medication pens and 

how to use them. I explained to her exactly how this  

change would work for her. I’ve been working with  

her closely for quite a while now, along with her  

doctor. We got her started on insulin. Her metrics  

keep improving. It’s been really great.”

It’s estimated that for every 100 high-risk adults who 

participate in these types of programs, 15 cases 

of diabetes and $91,400 in health care costs are 

avoided. According to the Urban Institute, implementing 

community-based diabetes intervention programs 

nationwide could save $191 billion over the next 10 years. 

As Morrisson said of her experience, “People tell me,  

‘I can’t believe my pharmacy is offering this program,’ 

and they’re very impressed that UnitedHealth is willing 

to pay for it. They say, ‘This is what needs to happen to 

health care.’”

Today, nearly 2 million Americans now have access 

to this groundbreaking approach to preventing and 

controlling diabetes.

“What I do is really health coaching. We get to know the patient, 
go through an assessment, really get to understand their  
situation and how we can best help them and support them.”

 —Sara Morrisson, Walgreens pharmacist
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Supporting Young People in the Fight 
Against Obesity
UnitedHealth Group is empowering our nation’s 

youth to eliminate childhood obesity for the next 

generation. The UnitedHealth HEROES program is a 

service-learning, health literacy initiative designed to 

encourage young people, working with educators, 

to create and implement hands-on programs to fight 

childhood obesity in their own communities. 

Micro-grants of up to $1,000 are awarded to schools 

and community programs which demonstrate a  

clear understanding of the health risks associated  

with childhood obesity and propose creative solutions 

to combat obesity that can be easily implemented  

and measured. 

In 2010, UnitedHealth Group again worked with Youth 

Service America (YSA) to launch the third year  

of UnitedHealth HEROES, expanding the program to 

49 states and the District of Columbia.

“Childhood obesity is one of the greatest health 

issues facing children and youth in the United States,” 

said Steve Culbertson, YSA president and CEO. 

“UnitedHealth HEROES provides young people with 

the important responsibility of seeking solutions to this 

epidemic, and I’m thrilled to see the innovative ideas 

used to educate and engage their peers.”

Initiating a Global Approach  
to Counter Chronic Disease
Chronic disease is responsible for 35 million deaths 

annually worldwide. More than 80 percent of those 

deaths occur in low- and middle-income countries. 

Without concerted action, the number of deaths is 

expected to increase to 41 million by 2015.

Recognizing the need for action, UnitedHealth Group 

and the National Heart, Lung, and Blood Institute, 

have created the Global Chronic Disease Initiative, 

a network of 11 centers in low- and middle-income 

nations to counter chronic disease. 

The two organizations have committed a total of  

$60 million over five years to support research aimed 

at identifying innovative, sustainable, cost-effective 

and scalable approaches to treat chronic disease in  

the poorest corners of the globe.

prevention and care

Encouraging Physical Activity in More Communities

SM

Regular physical activity such as walking can 

reduce your risk of heart disease and stroke, the 

leading causes of death in the United States. 

It improves circulation, lowers cholesterol and 

blood pressure and promotes weight loss. 

Yet, according to a recent American Heart  

Association study, only 15 percent of American 

adults achieve the association’s recommended 

levels of moderate aerobic exercise: 30 minutes 

a day, five days a week.

To show its support for walking and fit  

communities, UnitedHealth Group made a 

three-year, $1.95 million commitment to support 

the American Heart Association’s Start! Walking 

Paths program. The goal: create 150 new, safe 

and accessible walking paths by August 2011, 

throughout the United States. 

Proud Supporter: 
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UnitedHealth Group employees logged more  

than 200,000 hours of volunteer service in 2010,  

a 63-percent increase over the previous year.77%

of employees  
volunteered in 2010

of executives  
volunteered in 2010

95%

“ You could see the excitement in them. It was very moving.  
Here was a school that for 60 years never had a playground.  
In one weekend we changed everything.”

Michael Ainis
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The passion UnitedHealth Group employees hold for 
our mission powers our efforts to help make health care 
work better and improve the health of communities 
where we live and work.

volunteerism

Every day our employees demonstrate 

their unshakable belief in the power 

of helping others—whether a family 

needs a helping hand, a child needs a 

safe place to play or a senior citizen just 

needs someone to talk to. 

In 2010, 77 percent of UnitedHealth Group employees 

and 95 percent of executives spent time volunteering. 

Through United Volunteers, the company’s 

comprehensive volunteer program, our employees 

logged more than 200,000 hours of volunteer service, 

a 63-percent increase over the previous year. The 

dollar value of this service is an estimated $4.2 million, 

according to research by the Independent Sector. 

We believe that when 87,000 individuals are committed 

to making a difference, everything is possible. 

Giving Back, Making a Difference  
and Improving Lives
Our Pledge 10 in 2010 initiative was created to 

encourage volunteerism across UnitedHealth Group. 

Employees were challenged to commit an additional  

10 hours of their time throughout the year in service to 

our communities. 

The results were overwhelmingly positive. From 

building playgrounds to protecting the planet, our 

volunteers are making an impact. 

For example, in June, UnitedHealth Group volunteers 

joined local leaders, residents, families, students and 

actors from the Twilight film “Eclipse” to turn an empty 

asphalt lot into the first playground for elementary 

students at Resurrection School in East Los Angeles. 

This multi-day project included planting gardens and 

painting murals, as well as a Fun and Fit Fest where 

free health screenings, healthy snacks and family-

focused activities were provided to the public.
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volunteerism

The effort was part of a powerful alliance between 

UnitedHealth Group, the Entertainment Industry 

Foundation and KaBOOM!, a national nonprofit 

organization dedicated to creating safe play spaces 

for children. 

UnitedHealthcare volunteer Michael Ainis called the 

playground-build an amazing team effort. Fathers, 

mothers and even the grandparents of students 

pitched in. Michael said he would never forget the 

moment when the kids first saw the drawings for the 

playground, before even one swing set was installed. 

“You could see the excitement in them,” recalled 

Michael. “It was very moving. Here was a school  

that for 60 years never had a playground. In one 

weekend we changed everything.”

Michael said UnitedHealthcare makes it easy to give  

back. “My supervisors lead by example, and the 

numerous causes the company is involved with 

provide a lot of opportunities to serve the community. 

There’s something for everyone.”

In 2010, more than 1,000 UnitedHealth Group 

employees came together to build playgrounds in 

low-income neighborhoods in Atlanta, Los Angeles, 

Minneapolis and Waltham, Massachusetts.

Our employees also used their talents to give back 

through mentoring. Children with mentors are 46 percent 

less likely to use illegal drugs; 27 percent less likely to 

drink alcohol; and 52 percent less likely to skip school.

One mentoring program in Chicago, Girls in the Game,  

provides sports training, health education and 

leadership development to enhance the well-being and 

self-esteem of young girls in elementary school. 

Amy Skeen, executive director of Girls in the Game, 

said our employees are “directly volunteering with our 

girls on a regular basis, encouraging them and actually 

getting in and playing all of the sports with the girls.” 

Sixty-eight percent of  

individuals who volunteered  

in the past year reported that  

the act of giving back has made 

them feel physically healthier. 

Every year in the United States, 27,000  

children are diagnosed with a life-threaten-

ing medical condition. UnitedHealth Group 

has joined forces with the Make-A-Wish 

Foundation® of America to bring hope, 

strength and joy to more than 600 children 

since 2007 by fulfilling a wish of their choice. 

From swimming with dolphins to a lawn party at a 

yacht club, our employees have donated their time 

in 2010 along with close to $600,000 in giving 

campaign pledges to Make-A-Wish, every dollar 

of which is matched by UnitedHealth Group, for a 

total donation of more than $1,000,000. 

Our commitment remains stronger than ever.  

In 2010, UnitedHealth Group renewed its  

partnership with Make-A-Wish with a  

commitment of $3 million over the next three  

years to help dreams come true for children  

facing life-threatening medical conditions.

UnitedHealth Group has also teamed up with  

Project Sunshine, a nonprofit organization  

dedicated to cheering up children who face  

serious medical challenges. Our employees  

have donated thousands of hours in events  

across the country, such as creating 3,000  

“Sunny Grams” for hospitalized children.

Bringing Joy to Kids With Life-Threatening Illnesses

Michael’s wish was to travel  
to Tonga, the island where  
his father grew up, and meet 
his grandfather.
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Our efforts also reached beyond America’s borders. 

In the days immediately following a devastating 

earthquake in Haiti, the company donated $100,000  

to the American Red Cross as part of our Annual 

Disaster Giving Partnership, and employees raised  

an additional $170,000 —$100,000 of which was 

matched by UnitedHealth Group. 

Across the nation, employees also gave generously 

of their time. At one location, the Twin Cities 

headquarters of Feed My Starving Children, more  

than 1,000 employees assembled meals for 

earthquake victims.

“For a company to have this many people willing  

to volunteer for children around the world who  

they know they will never meet is really amazing,”  

said Cole Anderson, team leader, Feed My  

Starving Children.

Raising Money, and Hope, for Causes 
Close to Our Communities
In 2010 a record number of employees pledged  

$7.6 million through our most successful United  

Giving Campaign to date. The amount of money  

raised and the rate of employee participation both 

posted an 11-percent increase over 2009. Every dollar 

raised for any of our nine Giving Partners, and their 

more than 7,300 member charities, is matched one-

to-one by the company, bringing the total amount of 

campaign dollars in 2010 to nearly $14 million. 

Improving Health and Happiness  
by Helping Others 
Helping others isn’t just good for your community;  

it’s good for your health. During National Volunteer 

Week in April 2010, UnitedHealth Group and 

VolunteerMatch released a study on the health 

benefits of volunteering. 

Sixty-eight percent of individuals who volunteered in 

the past year reported that the act of giving back has 

made them feel physically healthier. Ninety-six percent 

of those surveyed said volunteering makes people 

happier. Volunteers have been shown to have a lower 

Body Mass Index than those who do not volunteer, 

according to the survey.

Opening Doors of  
Opportunity in India  
Through Education
In India, our employees are helping a new generation of children and 

women reach their full potential. Through an initiative called VIDYA, 

UnitedHealth Group volunteers are lending their talent and time to 

educate underserved children living in slums and to create new career 

opportunities for women through vocational training. 

The VIDYA volunteer program is part of our United Community  

Awareness and Responsibility Endeavor (U-CARE) initiative in India. 

Led by our employees, U-CARE was created to meet the needs of the 

poor through support for local not-for-profit charities and employee 

involvement in social welfare activities. U-CARE has teamed up with 

charities in the cities of Gurgaon and Hyderabad to serve AIDS/HIV 

patients, help families afford medical treatment for their children,  

and provide care and support for child laborers and street children. 
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our foundations

Creating a Health Care Workforce  
to Serve Every Community
With minority communities experiencing higher rates 

of chronic disease and limited access to quality health 

care services, there’s a desperate need for health 

care practitioners who understand the unique needs 

of these communities. Our Diverse Scholars initiative 

offers financial support to minority students planning 

careers in health. 

In 2010, the Foundation awarded more than  

$1.2 million in academic scholarships to more than  

200 African-American, American-Indian, Asian-American  

and Latino and Hispanic students. Since 2007, the 

Foundation has committed more than $3 million for 

scholarships benefiting nearly 600 students. 

In June, the United Health Foundation hosted  

60 students at the second-annual Diverse Scholars 

Forum in Washington, D.C. Jackie Nevarez, a nursing 

and massage therapy student at the University of 

Texas—El Paso, was among this year’s Diverse 

Scholars recipients.

Jackie said that when she found out she had been  

awarded a scholarship from the United Health  

Foundation she felt a special sense of accomplishment. 

“It gave me a huge opportunity and it definitely helped 

financially,” said Jackie. “But it also felt really good 

that I did it on my own. My mom didn’t have to pay or 

work more to help me.”

United Health Foundation

The United Health Foundation has been passionately working with  

others to improve the quality and affordability of health care since 1999.  

Over the past twelve years the Foundation has committed $187 million to  

make health care better through its numerous initiatives aimed at advancing  

and improving public health, giving hope to residents living in our poorest 

neighborhoods and providing new opportunities to minority students  

interested in careers in health.

In June 2010, the United Health Foundation gained new leadership. Kate Rubin  

was named vice president of social responsibility for UnitedHealth Group  

and president of United Health Foundation. Kate brings a unique  

combination of business acumen, nonprofit experience and leadership  

skills to the Foundation.

Below is a snapshot of a few of United Health Foundation’s initiatives  

and how they are making a difference.
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Since 2007, the Foundation has committed more than  

$3 million for scholarships benefiting nearly 600 students.

$1.2M
In 2010, the Foundation awarded more than  

$1.2 million in academic scholarships to more than  

200 African-American, American-Indian,  

Asian-American and Latino and Hispanic students.

“ It gave me a huge opportunity and it definitely helped  
financially. But it also felt really good that I did it on my own.”

Jackie Nevarez
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Jackie was motivated in a very personal way to pursue 

a health care career. At 9 years old she was diagnosed 

with the autoimmune disease lupus. Over time, the 

disease damaged her kidneys, and at 10 she was 

receiving blood dialysis treatments. By the time she 

turned 16, Jackie had undergone a kidney transplant. 

“With my personal experiences and growing 

knowledge, I hope to educate those in the health care 

field to better understand the needs of the people they 

encounter and help them serve their community in a 

more personal way.”

Today, though Jackie is preparing for a second kidney 

transplant, she remains focused on a career in health 

care, and said her trip to Washington, D.C., only 

strengthened her commitment to helping others. 

“Not only did I meet a lot of very interesting people, 

including fellow students,” said Jackie, “but it was a 

very motivating experience.”

Expanding Access to Quality Care
The United Health Foundation Community Health 

Centers of Excellence initiative supports community 

health centers in four of the poorest communities in 

the United States. 

These community health centers in New Orleans, 

Miami, New York City and Washington, D.C., focus 

on health problems linked to known racial, ethnic and 

socioeconomic disparities. They emphasize preventive 

care, greater coordination of care and the use of 

nationally recognized standards of treatment tailored  

to the unique needs of each community. 

Building a More Responsive Health 
Care System
For more than two decades, America’s Health 

Rankings® has been a reliable road map used to 

navigate the health of every state in the United States. 

Behind these annual rankings is a determined and 

concerted effort to identify what’s working, what’s 

not and how we can improve health in each state and 

make its health care system more responsive to the 

needs of its residents. The report is published jointly 

by United Health Foundation, the American Public 

Health Association and Partnership for Prevention. 

Serving the Needs of Veterans  
and their Caregivers
This year’s Caregivers of Veterans—Serving on the 

Homefront report, a study by the National Alliance 

for Caregiving and funded by the United Health 

Foundation, provides unique insights into the effects  

of caregiving for a veteran on the caregiver’s own 

health, work and home life. The goal of the study is to 

better understand the needs of caregivers and make 

sure they have adequate resources and support. 

Empowering Care Providers  
with the Best Clinical Information 
To achieve the best possible health outcomes for 

their patients, care providers need access to reliable, 

scientifically based information. That’s why we work 

with others, like health research agencies and medical-

specialty societies, to translate science into practice and 

make this information widely available to the medical 

community. The result is better care for more people. 

To learn more, visit www.unitedhealthfoundation.org.

24 UnitedHealth Group



our foundations

Blake’s Story
Blake, from Nehalem, Oregon, struggles to get words 

out, but there is no doubt you will know what he is 

trying to say. This determined and animated 6-year-

old with Down syndrome goes for private speech 

therapy weekly with his dad, thanks to grants from the 

UnitedHealthcare Children’s Foundation. 

Blake is an outdoor kid. Climbing on rocks and logs 

helped develop his motor skills and he and his little 

brother, Noah, are going to learn to surf next year. 

Camping, playing at the beach, and spending time with 

his grandparents are some of his favorite pastimes.

Julie, Blake’s mom, learned about the 

UnitedHealthcare Children’s Foundation from his 

speech therapist and said, “The Foundation has been 

one of the best things in the world for us. We thank 

the Foundation for the assistance they have given 

Blake along with so many other children.”

Hearing stories like Blake’s makes people want to get 

involved. In fact, in 2010 more than 8,000 employees 

of UnitedHealth Group pledged $1.25 million to the 

UnitedHealthcare Children’s Foundation and those 

pledges were matched by the company dollar-

for-dollar. These contributions, plus the generous 

contributions from individuals 

and corporations outside the 

company, helped fund 787 

medical grants in 2010. 

To learn more, visit  

www.uhccf.org.

UnitedHealthcare Children’s Foundation

Children who have medical needs sometimes lack comprehensive insurance that 

covers all of their medical treatments. There are few places their families can turn 

to fund treatment for their children.

As a result, far too many children face the risk of going without necessary 

treatment, or receiving care while their families are burdened with large financial 

obligations. The UnitedHealthcare Children’s Foundation provides medical grants, 

up to $5,000, to help meet this need. 

“ The Foundation has been one of the  

best things in the world for us. We 

thank the Foundation for the assistance 

they have given Blake along with  

so many other children.” 

 — Julie, Blake’s mom
Blake
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Our Commitment to a Healthy Environment

The environment plays an  

important role in the health of every 

community. In 2010, our employees 

took an active role in preserving the 

environment and protecting human 

health through positive corporate  

and volunteer activities. 

The environment was one of the top five causes 

embraced by our employees. UnitedHealth Group 

employee Gloria Fields volunteered her time to help 

remove refuse along the Anacostia River waterfront  

in Washington, D.C. 

“It’s a wonderful opportunity to clean up an area and 

motivate others to do the same,” said Gloria. All told, 

volunteers cleaned up 463 pounds of trash in our 

nation’s capital. 

healthy environment

Amy Kradel and Suzette McLeod help with the Potomac River 
Watershed Clean-Up Project on Earth Day, 2010.
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In 2010, UnitedHealth Group recycled:

4,589
tons of paper  

and plastic

15,600
pieces of technology 

equipment

Saving more than:

78,000
trees

2,000,000
gallons of oil

32,000,000
gallons of water

For the past four years, employee pledges through 

the United Giving Campaign, strengthened by the 

company’s matching contribution, raised more than 

$1.8 million for EarthShare and its group of leading 

environmental charities. 

In 2010 we recycled 15,600 pieces of technology 

equipment, totaling 240,000 pounds of metal and 

plastic, and increased participation in the Energy 

Star program to 40 sites. Our “Shred All” program 

securely destroyed and recycled 4,589 tons of paper 

and plastic, saving more than 78,000 trees, 2 million 

gallons of oil and 32 million gallons of water. 

We’ve built two new facilities—with a third on the 

way—that meet rigorous Leadership in Energy and  

Environmental Design (LEED) standards. LEED certification 

guidelines are currently the standard in green construction, 

emphasizing superior environmental sustainability,  

energy efficiency and the greater use of natural light. 

We develop and promote interactive and personalized 

tools that deliver information to our customers in 

alternative, eco-friendly ways while helping them to 

become more engaged in their overall health care. 

We’ve reduced our carbon footprint in daily office work 

by moving toward paperless communications 

and implementing workplace conservation initiatives, 

saving 270,000 trees. Our paperless communications 

involves all aspects of our business:

•  Customers now read their statements online.

•  Brokers get their commission statements and  

quotes online.

•  Physicians receive payments electronically.

•  Shareholders receive proxy statements and  

annual reports online.

•  Employees receive orientation materials, W-2 

statements and benefits information online.

To help realize our vision of a healthier world, we’ve 

focused on expanding the use of teleconferencing to 

reduce business travel, post monthly Green Tips on our 

employee intranet site, and are committed to eliminating 

Styrofoam™ in our workplaces by Earth Day 2011.

“ It’s a wonderful  
opportunity to clean up  
an area and motivate  
others to do the same.”

— Gloria Fields 
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Our Mission
Our mission is to help people live healthier lives. Our role is to help make health care work for everyone. 

We seek to enhance the 

performance of the health 

system and improve the 

overall health and well-being 

of the people we serve and 

their communities.

We work with health care 

professionals and other key 

partners to expand access to 

quality health care so people 

get the care they need at an 

affordable price. 

We support the physician/

patient relationship and 

empower people with the 

information, guidance and tools 

they need to make personal 

health choices and decisions.

Our Culture 
The people of this company are aligned around basic 

values that inspire our behavior as individuals and  

as an institution: 

Integrity. We are dedicated to the highest levels of 

personal and institutional integrity. We make honest 

commitments and work to consistently honor those 

commitments. We do not compromise ethics. We 

strive to deliver on our promises and we have the 

courage to acknowledge mistakes and do whatever  

is needed to address them.

Compassion. We try to walk in the shoes of the 

people we serve and the people we work with across 

the health care community. Our job is to listen with 

empathy and then respond appropriately and quickly 

with service and advocacy for each individual, each 

group or community and for society as a whole. We 

celebrate our role in serving people and society in an 

area so vitally human as their health. 

Relationships. We build trust through cultivating 

relationships and working in productive collabo ration 

with government, employers, physicians, nurses and

other health care professionals, hospitals and the 

individual consumers of health care. Trust is earned 

and preserved through truthfulness, integrity, active 

engagement and collaboration with our colleagues  

and clients. We encourage the variety of thoughts  

and perspectives that reflect the diversity of our 

markets, customers and workforce.

Innovation. We pursue a course of continuous, 

positive and practical innovation, using our deep 

experience in health care to be thoughtful advocates 

of change and to use the insights we gain to invent 

a better future that will make the health care 

environment work and serve everyone more fairly, 

productively and consistently.

Performance. We are committed to deliver and 

demonstrate excellence in everything we do. We 

will be accountable and responsible for consistently 

delivering high-quality and superior results that make 

a difference in the lives of the people we touch. We 

continue to challenge ourselves to strive for even 

better outcomes in all key performance areas. 
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Company Profile
UnitedHealth Group (NYSE: UNH) is a diversified  

health and well-being company dedicated to 

helping people live healthier lives. Headquartered 

in Minnesota, the company offers a comprehensive 

array of products and services through six operating 

businesses: UnitedHealthcare Employer & Individual,  

UnitedHealthcare Medicare & Retirement, 

UnitedHealthcare Community & State, OptumHealth, 

OptumInsight and OptumRx. Through its family of 

businesses, UnitedHealth Group serves the entire 

spectrum of health care participants: individual 

consumers, employers, governments, commercial 

payers and intermediaries, physicians, hospitals, care 

professionals, and pharmaceutical and medical device 

manufacturers. UnitedHealth Group operates in all  

50 states and internationally, and provides services  

to more than 75 million people worldwide.

You can find more information about UnitedHealth 

Group and its businesses by visiting our website: 

www.unitedhealthgroup.com. We welcome your 

questions and comments about UnitedHealth Group’s 

progress. For more information about UnitedHealth 

Group’s social responsibility initiatives, visit  

www.unitedhealthgroup.com/SR.

You can write to us at:

UnitedHealth Group

Attn: Corporate Communications

UnitedHealth Group Center

P.O. Box 1459

Minneapolis, MN 55440-1459

Or you can e-mail us at: 

unh_webmail@uhc.com
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